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Update

• From one course last year to four courses 
this year

• e-Business Track
• New Dean
• MBA renewal process currently underway
• eBusiness Research Center more active 

in school’s e-Business initiatives
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The New Courses

• Management in the e-Business 
Economy (Fall 2000)
www.smeal.psu.edu/courses/mgmt597d

• e-Business Technologies (Fall 2000)
www.smeal.psu.edu/courses/mis597e.sundaresen/

• e-Operations (Spring 2001)
• e-Marketing (Spring 2001)                            

www.smeal.psu.edu/courses/mktg597d.rangaswamy
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Overview of e-Business Track

“e-Learning
Infrastructure”

“e-Context”

Core
Concepts
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Smeal College Vision

A pre-eminent learning community 
shaping business practice for tomorrow’s 
converging economies.



Physical KnowledgeAssets Deployed
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Current Core -- Year One

Mini-
Module I II III IV

Communications Program

Statistics QBA

Macroeconomics

Business 
&

Society
Marketing

Microeconomics

Operations

Strategy

Finance

Accounting

People in Organizations

Strategy

Business
Ethics

I/T ElectiveSCM Elective



Proposed Curriculum Structure -- Year 1

I II III IV

COMMUNICATIONS “PLUS’

Strategy
Tools

Strategy
Context

Pre-
MBA



Proposed Curriculum Structure -- Year 2

I II III IV

COMMUNICATIONS “PLUS’

Track
Capstone

Strategy
Capstone

In
te
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What We Learned

• Just sprinkling “e” in every course won’t do
• Engage students in collaborative learning (e.g., 

newsletter update for each case)
• Teaching, Learning, and Research are becoming 

contemporaneous
• At least some courses should offer “deep 

knowledge” (e.g., Internships, e-Business 
incubator)

• Need cross-listed courses in other colleges within 
campus (e.g., IST)

• Supplement with guest lectures


